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Frost & Sullivan analysts independently evaluated 
key factors according to the criteria identi�ed below:

NEW PRODUCT 
INNOVATOR 

Frost & Sullivan’s New Product Innovation Award 
recognizes the company that o�ers a new product or 
solution that uniquely addresses key customer 
challenges. Innovation is about �nding a productive 
outlet for creativity—for consistently translating 
ideas into high-quality products that have a profound impact on the customer. 

Frost & Sullivan commends DATAMARK for its innovative approach to real-time GIS data 
management and integration, signi�cantly enhancing decision-making and response times in 
public safety operations. The company sets a new standard for data accuracy and interoperability 
in the indoor mapping market by leveraging advanced technologies and ensuring comprehensive, 
scalable, and secure solutions. 

DATAMARK earns Frost & Sullivan’s 2024 North American New Product Innovation Award for its 
strong overall performance in the indoor mapping industry.

Criterion 1:  Price/Performance Value
Criterion 2:  Customer Purchase Experience
Criterion 3:  Customer Ownership Experience
Criterion 4:  Customer Service Experience
Criterion 5:  Brand Equity

New Product Attributes

Customer Impact

Criterion 1:  Match to Needs
Criterion 2:  Reliability
Criterion 3:  Quality
Criterion 4:  Positioning
Criterion 5:  Design
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