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Frost & Sullivan analysts independently evaluated 
key factors according to the criteria identi�ed below:

CUSTOMER 
VALUE LEADER 

Frost & Sullivan's Customer Value Leadership Award recognizes the 
company that offers products or services customers �nd superior 
for the overall price, performance, and quality. Customer Value 
Leadership is de�ned and measured by 2 macro-level categories: 
Customer Impact and Business Impact. These two sides work together to make customers feel valued 
and con�dent in their products’ quality and performance. This dual satisfaction translates into repeat 
purchases and a lifetime of customer value. 

The company has proven that a comprehensive focus on patient safety, patient care, and commercial 
performance is possible. Through right-�rst-time activities and a single source of truth, IQVIA tackles the 
increasing complexities of global regulations, optimizes resource allocation to achieve the set �nancial 
performance, and provides strategies for complex healthcare challenges. 

With its strong overall performance, IQVIA earns Frost & Sullivan’s 2024 Global Customer Value 
Leadership Award in the AI regulatory and quality solutions space for the healthcare industry. 

Criterion 1:  Price/Performance Value
Criterion 2:  Customer Purchase Experience
Criterion 3:  Customer Ownership Experience
Criterion 4:  Customer Service Experience
Criterion 5:  Brand Equity

Business Impact

Customer Impact

Criterion 1:  Financial Performance
Criterion 2:  Customer Acquisition
Criterion 3:  Operational Ef�ciency
Criterion 4:  Growth Potential
Criterion 5:  Human Capital
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