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Frost & Sullivan’s New Product Innovation Award recognizes the

company that offers a new product or solution that uniquely

addresses key customer challenges. Innovation is about finding a I ®
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productive outlet for creativity—for consistently translating ideas

into high-quality products that have a profound impact on the customer.

At Intradiem, customers’ needs directly influence and inspire product development and

positioning, and most customers had been pointing to attrition as one of their most serious
challenges. Elevated levels of burnout correlate with increased attrition rates and significant cost
increases. Recruiting, onboarding, and training new agents are resource-intensive processes, and
the loss of experienced talent can have enduring negative effects on company results and the
quality of the CX.

With its strong overall performance, Intradiem earns Frost & Sullivan’s 2024 Global New Product
Innovation Award in the agent experience industry.




