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Frost & Sullivan’s New Product Innovation Award

recognizes the company that offers a new product or .
solution that uniquely addresses key customer Ap pT I o
challenges. Innovation is about finding a productive |3:\

outlet for creativity—for consistently translating
ideas into high-quality products that have a profound impact on the customer.

Apptio comprehends the significance of agile transformation for enterprises, enabling them to
slash operating costs, enhance customer relationships, and foster employee engagement.
Recognizing the hurdles involved in integrating current IT networks and assets into dynamic agility
frameworks, the company has tailored its Targetprocess agility platform to streamline this
integration process.

With its strong overall performance, Apptio earns Frost & Sullivan's 2024 North America New
Product Innovation Award in the enterprise agility industry.




